EFFECTIVE ADVERTISING
BOARDROOM PRESENTATION

24 JUNE 2010




EFFECTIVE ADVERTISING
BOARDROOM PRESENTATION

24 JUNE2010

#

# $
&
&

"%

*%

% !

*%

%




EFFECTIVE ADVERTISING
BOARDROOM PRESENTATION

24 JUNE2010

, & " %! -



EFFECTIVE ADVERTISING
BOARDROOM PRESENTATION

24 JUNE 2010

dtb!

ADVERTISING

/0



EFFECTIVE ADVERTISING
BOARDROOM PRESENTATION

24 JUNE 2010

+*

dtb!

ADVERTISING




WORLD'S HOTTEST BRANDS
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H&M ®

Inthe world of fast fashion, H&Mis
fastest of them all s stores are its
mast important media channel.

MCDONALD'S @

The fast feeder's tagline, *'I'm Lovin' 1L,
s seven years old, but the global giant is
still finding ways to keep it fresh.

COCA-COLA

After 123 years, it's one of the best-
known brands on the planet. It's “Open
Happiness" campaign translates well

HAVAIANAS &

Brazilians love their colorful flip-flops,
andevery year, 5o do more Consumaers
arcund the warld.

MERCADOLIBRE @

Latin America's largest e-commerce
site is a search standout, monitoring
SO million keywords daily.

dtb!
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@ yANCHESTER UNITED

With 333 million fans worldwide,
cwning rights to brand the team's
shirts is a unigue form of global media.

@ LI NING

China’s most famous
Olympian is pushing his
cormpany beyond its borders.

TENCENT HOLDINGS

Chinas digital media company owns
instant messenger QQucom as well
as search engine Sosacom.

® TATA NANO

“The People’'s Car' is ultra-cheap,
ultra-small, and ultra-efficient. A
car for the next century.

@ v croup

A World Cupsponsor, the
telecornm offers rural consumers
banking and information access.
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HEVEALED TOP SECRET PLAM TO TRAMSFORM ERISEANES CBD PAGES 10, 11

SundayMail

WELCOME TO YOUR
SRIGHT NEW SUNDAY

TO UIT

Rudd's brother resigns
after admitting ﬂmuﬂcm: 'In rhral:

— EETETT— .
i e s The greatest
loss of all

PPEDOMARE, [| I = G- = BALICAT 18

WLATHIE PEEAR. N = GOAD DOAET I = ERe COLET
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OUR PRODUCTS

»>» TRANSITAOVERTISING
COVERAGE WITHOUT COMPROMIBE

Driver Side Mini SuperSide Super Kerb

= Uninterrupted, high exposure, High Impact, creative flexibility panel,
Creative flexibility, high impact & eve catching. cha Vit maie] TR Gc e SH TG ealfor cioestion bd BWEF,
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24 Footer Twin Side

Constant Impact,

high frequency
FAPOSLIFE, COST
- ; f effective,
Extra long sided panel covering bus side, Ideal for question and answer
for complete message enforcement. or special offer campaigns.

SuperSide - Driver & Kerb

Wrapped
buses get
the talk
ability that
PR brands

Large I‘orma:,su_perimpactl'ng, seek The ideal advertising platform to
maobile billboard. communicate 1o a captive audience.
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Register | Login

Home News Sport Business Entertainment Lifestyle | Travel Photos Weather
Sunshine Coast MNoosa Coolum Queensland Brisbane MNational  World = Opinion More News
News

Party hard for Jessie's sake

j— EVEN when things were

locking black, little Jessie
Schroder never failed to
) ! light up the room with her
pretty pink outfits and
infectious giggle.

[ Have your say »

Rudd snubs Mental Health Summit

THE Australian of the Year
has attacked Kevin Rudd for
¥ failing to listen to his own
adviser on how to help the
nation's most at-risk youth.

Queensland News
Patel jury retires
SIX men and six women
hold the fate of former
Bundaberg surgeon

Jayant Patel in their
hands.

» Fallen Qld soldier "a brave Australian”
» Childers remembers fire victims

» New job for Peter Beattie in America

» More national parklands for Queensland
» Patel trial enters final phase

More Queensland News »

Classifieds

SUNCORP

Insurance

search

Tomarraw
Possible shower
13°C/21°C

Advertisement

Today
Showers
) 15°C/21°C

Sunshine Coast forecast »

Find out how these
tax reforms will affect you...
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JOBS GROWTH, BRANDS, SERVICE & WOR

Sunshine Plaza by October 2012. At the time of the agreement,
council had no planning restrictions preventing us from opening.
Now council’s current draft structure plan will not allow us.
The new David Jones Sunshine Plaza store will provide the residents
of the Sunshine Coast with a world-class shopping experience, combining
the best Australian and international brands with our famous service.

artists impression of proposed David Jorles Sunshine Plaza stor

DAVID J ONES
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At Schultz Toomey O’Brien we want our clients to trust us to deliver
unrivalled specialised law services at the most competitive rates.

Key elements:
= Trust — to be credible / believable
= Expertise — Accreditation, cover most areas of law

= Fee Structure — Competitive vs. CBD, No Win No Fee, FREE
Consultation

= True local — a community based firm




) $$

Big Firm
Knowledge.
Local Strength

NO WIN NO
FEE

True Local.
Community
based Firm

Specialist
Legal
Services in
most areas of
Law

Partners
Experience &
Expertise

Competitive
Rates vs.
CBD

5 n 1
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www.schultztoomey.com.au to www.stolaw.com.au










$! 0 "
% %0 %
0% 2 ! &
! %
! %






